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IPT 2015 Credits and Incentives Symposium
Preliminary Program At-A-Glance
TUESDAY, NOVEMBER 3, 2015
3:00-8:00pm
6:00-7:30pm

Registration
“Welcome to Austin” Reception Sponsored by Grant Thornton LLP

November 3 - 6, 2015
JW Marriott Austin ~ Austin,Texas
Building an Incentives Practice
9:15-10:15am
Concurrent
(Select 1)

7:00-8:00am
8:00-8:15am
8:20-9:45am
10:00-10:30am
10:30-11:30am
11:30-12 Noon
12:00-12:45pm
12:45-1:45pm
Concurrent
(Select 1)

2:00-3:00pm
Concurrent
(Select 1)
3:15-4:15pm
4:20-5:15pm
6:00-8:00pm

Registration continues
Continental breakfast sponsored by: Crowe Horwath LLP
(Guests of hotel residing under IPT’s group rate)
Opening of Symposium
Staying Ahead of the U.S. & International Economy
(joint session with Income Tax)
Governor Mary Fallin - Invited (joint session with Property Tax)
Ethics and Lobbying (joint session with Property Tax)
Governor Susana Martinez - Invited (joint session with Property Tax)
Lunch Sponsored by Tax Credits LLC
Government Panel - Utah & Virginia (repeated at 2:00pm)
Government Panel - Oklahoma & North Carolina (repeated at 2:00pm)
Government Panel - Texas & New York (repeated at 2:00pm)
Government Panel - New Mexico & US Virgin Islands (repeated at 2:00pm)
Government Panel - Utah & Virginia (repeated from 12:45pm)
Government Panel - Oklahoma & North Carolina (repeated from 12:45pm)
Government Panel - Texas & New York (repeated from 12:45pm)
Government Panel - New Mexico & US Virgin Islands
(repeated from 12:45pm)
Public Relations
War Stories - Making the Most of Someone Else’s Mistakes
Reception ~ State Exhibitors

THURSDAY, NOVEMBER 5, 2015
7:00-8:00am
8:00-9:00am
Concurrent
(Select 1)

Continental Breakfast (Guests of hotel residing under IPT’s group rate)
Breakfast sponsored by: Moss Adams LLP
Global Europe
Global Asia
Global Latin America
Monetization of Tax Credits: Strategies You Can Use

Economic Impact Analysis
Best Practices for Monetizing & Transacting in Tax Credits

WEDNESDAY, NOVEMBER 4, 2015
7:00am-4:00pm

Retention Incentives

Regional Update - Southeast (repeated at 1:00pm)
10:30-12:00 Noon Regional Update - Northeast (repeated at 1:00pm)
Concurrent
Regional Update - Central (repeated at 1:00pm)
(Select 1)

Regional Update - West (repeated at 1:00pm)
12:00-1:00pm

Lunch Sponsored by Entertainment Partners
Regional Update - Southeast (repeated from 10:30am)

1:00-2:30pm
Concurrent
(Select 1)

Regional Update - Northeast (repeated from 10:30am)
Regional Update - Central (repeated from 10:30am)
Regional Update - West (repeated from 10:30am)
New Market Tax Credits Part I

2:45-3:45pm
Concurrent
(Select 1)

Utility Incentives
Work Opportunity Tax Credit Update
Tax Increment Financing
New Market Tax Credits Part II

4:00-5:00pm
Concurrent
(Select 1)

Role of Business Incentives in Site Selection
Workforce Development &Training Incentives / WIA
Case Study

FRIDAY, NOVEMBER 6, 2015

8:30-9:30am

Continental breakfast sponsored by: KPMG LLP
(Guests of hotel residing under IPT’s group rate)
Local Incentives

9:35-10:35am

Deep Tax Planning - Tax Accounting

10:45-11:45am
Roundtable
sessions
(Select 1)

Manufacturing

11:45am-12 noon

Closing Remarks and Raffle Drawing

7:15-8:15am

Retail
Distribution

Charging Station and Mobile App Sponsor: Ernst & Young LLP
Internet Service Sponsor: The Online Incentives Exchange

Tuesday & Wednesday
Tuesday, November 3
3:00 - 8:00 pm

Registration

6:00 - 7:30 pm

Welcome to Austin
Networking Reception

Reception Sponsor:
Grant Thornton

This light hors d’oeuvres and
cocktail reception will allow attendees the opportunity to meet
new people and also catch up with
acquaintances on the night of their
arrival.

Wednesday, November 4
7:00 - 8:00 am

Continental Breakfast (Guests of
hotel residing under IPT’s group rate)
8:00 - 8:15 am
Opening of Symposium
IPT President
Margaret C. Wilson, CMI, Esq.
Wilson Agosto LLP
Somerville, NJ

Symposium Committee Chair:
Steven A. Carter, CPA
Grant Thornton LLP

8:20 - 9:45 am

Staying Ahead of the U.S.
and International Economy:
Understanding the Risks and
Opportunities

Joint Session with Income Tax
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Incentives practitioners have to
confront a minefield of domestic
and international economic issues
when reviewing ongoing and
future incentive commitments. This
session will provide a non-partisan
assessment on the direction of the
U.S. and international economies,
along with the latest evaluation of
high-risk economic and geopolitical hazards that can damage the
business climate. In addition to
the economic forecast, attendees
will also receive important guidelines on which specific economic
indicators they should follow in the
future. As there are hundreds of
statistics that measure the economy’s health, only a few have
demonstrated a track record of
being ahead of the curve. Monitoring these indicators can help
attendees and their clients stay in
front of the business cycle.
This discussion will be led by
Bernard Baumohl, chief global economist at the Economic
Outlook Group. He is an internationally known lecturer and author,
and was also an award-winning
economics reporter with TIME
magazine who covered the White
House, Federal Reserve and Wall
Street. He has served a commentator on TV’s Nightly Business Report and is a recipient of the John
Hancock Award for Excellence in
Financial Journalism.
Learning Objectives:

Wednesday
After attending this session, the
participant will be able to:
•

Anticipate market-moving
events

•

Know how to locate and
analyze the most important
leading economic indicators,
and then utilize this rich source
of information to make sound
business judgements

•

Monitor key indicators in order
to stay in front of the business
cycle;

•

Apply the principals learned to
make smart decisions about
future incentive commitments
or likelihood of meeting ongoing incentive commitments

Speaker:
Bernard Baumohl

and incentives professionals. By
understanding the definitions, key
questions and thought patterns
behind ethical behavior, credits
and incentives practitioners will
have the knowledge and insight to
navigate through difficult professional situations. The twenty canons that comprise IPT’s Code of
Ethics will be thoroughly reviewed
and the types of activities that may
constitute lobbying will be covered.
Attendance at this session will
qualify as 1 CE hour toward the
IPT professional designation ethics
requirement.
Learning Objectives:
After attending this session, the
participant will be able to:
•

Chief Global Economist
Economic Outlook Group
Princeton, NJ

Identify the importance of and
reasons for ethical behavior in
all professional activities

•

Recognize unethical behavior
as it relates to IPT’s Code of
Ethics

10:00 - 10:30 am

•

Know the types of activities
that may constitute lobbying,
the consequences of such a
determination and IPT’s position on the issue of lobbying

Governor

Joint Session with Property Tax
Mary Fallin
Oklahoma Governor
Invited

Speakers:
Gregory C. Burkart, CCIP, Esq.

10:30-11:30 am

Ethics & Lobbying

Joint Session with Property Tax

Learn the importance of adhering

to a strict ethical code and why
it is vitally important for credits

Managing Director
Duff & Phelps LLC
Novi, MI

Patricia A. Chow, MBA, CPA

Director - Tax Credits and Operations
Verizon
Basking Ridge, NJ
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Wednesday
11:30 - 12:30

•

Identify advantageous credits
and incentive programs in the
various states

Susana Martinez
New Mexico Governor
Invited

•

Recognize and examine the
differences in various state
program requirements and
procedures

12 Noon - 12:45 pm
Lunch Sponsored by:
Tax Credits LLC

•

Estimate negotiation timelines

•

Identify and discuss credits
related to job retention

•

Address publicity associated
with various state credits and
incentives

•
•
•
•

Texas & New York
Oklahoma & North Carolina
Utah & Virginia
New Mexico & the
US Virgin Islands

Governor

Joint Session with Property Tax

12:45 - 1:45 pm
Concurrent Breakout Sessions:
Speakers TBA

Government Panels
Repeated at 2:00 pm

Join economic development
leaders from various states who
will share their thoughts on what
it takes to build successful business partnerships in the credits
and incentives arena. These
leaders will describe their respective state’s value propositions
and discuss their methodology to
achieving success. They will share
their own experiences and technical expertise on what makes a
project effective and a win/win for
both the state and the company. In
addition, the experts will weigh in
on common issues and errors to
avoid. Lastly, this influential group
of leaders will provide tips on how
to stay competitive, utilizing an
effective timetable for negotiations
and key contacts.
Learning Objectives:
After attending this session, the
participant will be able to:
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2:00 - 3: 00 pm
Concurrent Breakout Sessions

Wednesday
perspective. A panel of experts will
lead a discussion on the importance for companies to develop
a unified process for managing
business incentives; balancing
the pursuit of incentives in consideration of broader public policy
advocacy; and the best practices for managing, improving and
repairing the public’s perception of
incentives throughout a project’s
timeline. Tax professionals who
can demonstrate these skills can
help their companies: align their
negotiation strategies; strengthen
relationships with state and local
governments; and withstand public
scrutiny during times of unforeseen change and uncertainty.
Learning Objectives:
After attending this session, the
participant will be able to:
•

Government Panels

Repeated from 12:45 pm:
•
•
•
•

Texas & New York
Oklahoma & North Carolina
Utah & Virginia
New Mexico & the
US Virgin Islands

•

Discuss the importance of establishing a credits and incentives team and process from a
public relations perspective

•

Recognize the potential risks
of pursuing specific incentives
compared with company-wide
public policy/advocacy initiatives

•

Analyze the positive and
negative counterpoints of how
incentive deals may be perceived by the public

•

Utilize and manage public rela-

3:15 - 4:15 pm

Know How to Talk a Good
Game: Public Relations and
Incentive Deals

The pursuit of business incentives
raises several important concerns
from a public relations and policy

Examine the approach the
government takes in offering
business incentives in the
current economic and political
environment

tions messaging with government officials once successful
incentive negotiations take
place
•

Anticipate changes that can
occur within government and
the company in order to best
position the project for longterm success

Speakers:
Neil Beup

Manager, State &
Local Government Affairs
United Technologies Corporation
Hartford, CT

Chip Garver, Esq.

Partner
Faegre Baker Daniels LLP
Indianapolis, IN

Michael Lehmkuhler

Vice President, Business Attraction
Virginia Economic Development
Partnership
Richmond, VA

4:20 - 5:15 pm

War Stories - Do’s and Don’ts
of Legislative C&I Plays –
Making the Most of Someone
Else’s Mistakes
Learn from the mistakes of others
through real world war stories and
experiences with incentive negotiations specific to creating and
executing special legislation for
economic development projects.
The speakers will take the audience through the different phases
of the incentive negotiating process as it relates to the passing of
special C&I legislation and provide
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Wednesday & Thursday
best practice strategies to deliver
successful projects.

Thursday, November 5

Speakers:

hotel residing under IPT’s group rate)

Managing Director
Conway Advisory, managed by Terrain
Berlin, Germany

Learning Objectives:

7:00 - 8:00 am
Continental Breakfast (Guests of

After attending this session, the
participant will be able to:

Sponsored by Moss Adams LLP

•

Identify opportunities to secure
special legislation

•

Recognize common issues
and pitfalls associated with
all stages of C&I special
legislation

•

Evaluate the impact of project
mistakes/mishaps on the overall success of the project

•

Explore planning and
negotiation strategies to
optimize special legislation

Speakers:
Tony Burkart

Manager, Economic Development
Lockheed Martin Corporation
Orlando, FL

8:00 - 9:00 am
Concurrent Breakout Sessions:

Global Incentives - Europe

Incentives are available in most
European nations. However,
the types of incentives and the
process for securing them differ
significantly between countries
and even within the same
country. How can incentives
opportunities within the European
Union be identified, secured and
implemented?
Learning Objectives:
After attending this session, the
participant will be able to:
•

Identify the types of incentives
available in different European
nations

•

Appreciate the policy drivers
and frameworks affecting incentives regulations in Europe

•

Determine the optimal approach for securing incentives
for European projects

•

Value the role of the European
Commission in determining
incentive guidelines and monitoring the use of incentives
throughout the European
Union

Christopher Chung

Chief Executive Officer
Economic Development Partnership
of North Carolina
Cary, NC

Gray Swoope, Jr.

President & CEO
VisionFirst Advisors, LLC
Tallahassee, FL

6:00 - 8:00 pm:
Reception
Exhibits: Economic Development
Organizations
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Thursday
•

Recognize how distinct political climates and cultural norms
in various Asian countries
impact incentive negotiations

•

Recognize the criteria by
which Asian governments
weigh the value of and prioritize economic development
projects when determining
potential incentive support

Andreas Dressler

Karen Gyulbudaghayan, CPA

Director of Strategic Partnership and
Business Incentives
Yahoo! Inc.
Sunnyvale, CA

8:00 - 9:00 am

Global Incentives - Asia

Learn more about the economic
and political environment from the
perspective of U.S. based businesses seeking to expand and
take advantage of government
incentives in Asia. Participants will
learn how various governments
prioritize and weigh foreign direct
investment projects when considering offering government support
and the types of incentives that
may be offered. The session will
also offer insight as to the unique
cultural differences that come into
play when negotiating incentives
in different countries and best
practices for achieving successful
outcomes when partnering with
government agencies and officials.
Learning Objectives:
After attending this session, the
participant will be able to:
•

Evaluate the types of federal
state and local incentives generally available on a country
specific basis

Speakers:
Paul Lo

Director
Ryan, LLC
New York, NY

Christopher Steele

COO/President North America
Investment Consulting Associates
Boston, MA

8:00 - 9:00 am

Global Incentives Latin America

As the world becomes smaller,
multinational corporations no
longer align in North and South
America and expect to be serviced
in “The Americas” with the same
level of service they receive in the
USA, all the way from Canada to
Chile. This is a difficult challenge
because of the lack of reliable
data, language and cultural barriers and varying levels of economic
development. When it comes to
advising clients on incentives in
the Latin American region, reliable
research and local expertise to
negotiate and administer those
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Thursday
incentives becomes crucial. Learn
how to overcome these roadblocks during this session, which
will review the current state of
incentives in the five major Latin
American markets (Brazil, Mexico,
Chile, Peru and Colombia), and
two in Central America (Costa Rica
and Panama), with a focus on how
incentives are being granted, the
competition that exists for these
incentives and the motivating
factors behind the decision making
process. The session will also
take a look at the challenges that
US companies may currently face
in countries like Venezuela and
Argentina.
Learning Objectives:
After attending this session, the
participant will be able to:
•

Know how Incentives are
being granted in Latin America
to attract and retain investment

•

Compare, on a general basis,
how Incentives compete in the
region and on a continental
basis

•

Review where the different
countries are in their respective economic cycles and how
that influences their Incentives
policies

Speaker:

8:00 - 9:00 am

Monetization of Tax Credits:
Strategies You Can Use

Investors look to monetizable
tax credits both at the federal
and state levels to increase cash
flow, manage their effective tax
rate, increase after-tax EPS and
in many cases generate favorable public relations. Federal
tax credits come in a number of
different shapes and sizes with
many requiring different structures,
which can make them difficult to
navigate. This session will review the basics of the federal tax
credits, explain how to evaluate
an investment opportunity, and will
review the four main types of state
tax credits; allocable, bifurcatable,
certificated and refundable and
review the various tax impacts of
each types of investment. Credits and incentives professionals
who work with taxpayers that are
generating tax credits they cannot
use efficiently due to limited tax
capacity will learn the potential
benefits of monetizing tax credits
for immediate cash.
Learning Objectives:
After attending this session, the
participant will be able to:
•

Identify the different types of
monetizable federal tax credits
and the structures utilized in
order to monetize

•

Analyze the different types of
state tax credits and identify
those that can/cannot be
monetized

Juan J. Gallardo, LLM
Principal
Hickey & Associates, LLC
Weston, FL

10

Thursday
•

Evaluate potential federal and
state tax credit investments,
including how to read an investment benefit schedule

This session will provide attendees
with the key components needed
to hit the ground running.

•

Determine which underutilized
tax credits can be monetized
in order to raise cash in the
current period

After attending this session, the
participant will be able to:

Learning Objectives:

•

Develop conceptual framework
for establishing and/or growing
an incentives practice

•

Identify and engage relevant
stakeholders required to successfully execute a program

•

Determine key attributes of a
successful incentives tracking
system

Speakers:
Mike Bernier, CPA

Senior Manager, Tax Credit Investment
Advisory Services
Ernst & Young LLP
Boston, MA

Robert O’Neill, CPA
Partner
Moss Adams LLP
Portland, OR

Speakers:

9:15 - 10:15 am
Concurrent Breakout Sessions:

Global Economic Development
Manager
Caterpillar, Inc.
Peoria, IL

Building an Incentives
Practice from the Ground Up

Starting off on any new venture
can be scary, intimidating and
often difficult, but it doesn’t have
to be. It is important to have a plan
and the dedication to stick with
it, while maintaining a degree of
flexibility to change that plan when
circumstances arise. This session
will provide you with the framework
you need to take the next step in
building an incentives practice.
During the session, you will get
ideas for establishing a solid operational foundation for your practice ranging from organizational
structure, building your team, and
devising your execution strategy.

Eric R. Nieukirk

W. Hartley Powell
Principal
KPMG LLP
Charlotte, NC
9:15 - 10:15 am

Retention Incentives

In today’s economy, it’s not just
about creating new jobs and
capital investment, state/local
authorities are also very interested
in protecting and retaining their
existing businesses. Learn more
about retention incentives such as
jobs tax credits, withholding tax
rebates, training grants, and sales
and use tax rebates in this deep
dive into a handful of the best

11

Thursday

Thursday
retention incentives. This session
will provide attendees with an indepth look at the many retention
programs that exist throughout
the country. The session also
highlights the Gulf Coast region
reviewing state/local programs
and applicable law that support
job and capital retention. Not all
states have retention incentives on
the books or at their discretionary
disposal, so speakers will discuss
currently available programs that
can be extremely valuable to help
grow your business and/or make
your acquisition more cost efficient.
Learning Objectives:
After attending this session, the
participant will be able to:
•

Review top retention incentive
programs in the United States

•

Examine the nuances and
intricacies of these favorable
incentive programs

•

Evaluate the need for a foundation of mutual benefit for
state, community, and company participants

•

Discuss negotiating ethically to
satisfy “but for” requirements

•

Analyze beneficial retention
programs in the Gulf Coast
region

Speakers:
Steven W. Bonine

Principal
Hickey and Associates, LLC
Philadelphia, PA
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Kevin Foral, CPA

Senior Manager - State and Local Tax
McGladrey LLP
Omaha, NE

9:15 - 10:15 am

Economic Impact Analysis
Know how to best position your
clients and companies to earn various credits and incentives by understanding the different economic
metrics used by states and localities in assessing whether to award
economic development grants
and tax credits. The session will
provide a deep dive into how municipalities determine who receives
these grants and tax credits, how
they are utilized to measure the effectiveness of the incentive award
in generating additional economic
activity, and how they determine
the expected tax revenue generation from a project. All of this information will help you, as a credits &
incentives professional, build your
strategy for obtaining these grants
and tax credits. The panel leading
the session will include consulting experts that regularly prepare
economic analyses for incentive
projects and work with state and
local economic development agencies in developing regulations,
policy positions and criteria used
to evaluate whether an incentive
should be awarded based on the
economic modeling of direct and
indirect benefits of the project.
Learning Objectives:

After attending this session, the
participant will be able to:
•

Better identify how states and
localities measure economic
output from various projects

•

Know what different economic
models are utilized and how
they work

•

Anticipate common footfalls
and issues that can arise when
applying for incentives with the
use of these economic studies

•

Identify specific examples of
how these studies have been
incorporated into the incentive
application and review process

•

Identify various shortcomings
and limitations of these models
and how to overcome them

•

Work with state and local
governments in adopting these
models and technical issues
for related policy issues that
may come up in negotiations

Speakers:
Reginald Ross

Research Manager - Forecasting
JLL
New York, NY

9:15 - 10:15 am

Credits - Best Practices for
Monetizing & Transacting in
Tax Credits
Understand the standards and
best practices for businesses and
taxpayers to transact in “monetizable” tax credits, with an emphasis
on (1) the purchase and sale of
“transferable” state tax credits, (2)
the monetization and investment
in state and federal “allocated” /
“syndicated” tax credits, and (3)
mechanics on monetizing state
“refundable” credits.
The session will focus on demystifying the process and address
concerns raised by both buyers,
sellers, lenders, syndicators and
sponsors about the existing inefficiencies in the previously opaque
market, and how the shift to a
transparent environment providing
traditional market dynamics benefits all stakeholders.
Learning Objectives:
After attending this session, the
participant will be able to:
•

Implement standards of best
practices to address concerns
over the currently opaque tax
credit market

•

Recognize the value of state
sponsored tax incentive programs as a vibrant and critical
economic development tool

•

Determine whether buyer
or seller, businesses’
participation in the tax credit

Anthony Schum
Senior Associate
Duff & Phelps LLC
Austin, TX

Steven C. Wilber, PhD

Manager, Economics and
Statistics Practice
PricewaterhouseCoopers LLP
Washington, DC
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Thursday
market provides significant
opportunities to reduce state
tax liability, and/or achieve
liquidity through transferable
tax credits

Learning Objectives:

Learning Objectives:

Learning Objectives:

After attending this session, the
participant will be able to:

After attending this session, the
participant will be able to:

After attending this session, the
participant will be able to:

•

•

Analyze recent legislative
updates with respect to credit
and incentive programs in key
Northeast states

•

•

Identify deal-closing funds and
other main credit and incentive
programs that may be available for eligible projects

Recall recently implemented
and proposed credits and
incentives changes, including
new programs, changes to
existing programs, and the
elimination of programs

•

Identify potential opportunities
and issues that may arise as
a result of the changes with
respect to eligibility, financial
benefit, etc.

•

Determine new or changes to
existing compliance requirements

Speakers:
Danny Bigel

CEO
The Online Incentives Exchange
New York, NY

William Robert Lay

Managing Director
Tempus Capital Partners, LLC
Baton Rouge, LA

•

Moderator:
Jesse Broderick, CCIP, CPA

Identify recent and proposed
changes to state and local
credits and incentives programs in the Southeast,
including new programs and
important updates to existing
programs
Identify potential opportunities
and issues the changes may
create regarding available programs, eligibility requirements,
financial benefits, funding
levels, etc.

SumIt Credits, LLC
Denham Springs, LA

•

10:30 am - 12:00 Noon
Concurrent Breakout Sessions:

Speakers:

Regional Update - Southeast:
New Developments from the
Old South

Attorney
Sutherland Asbill & Brennan LLP
Atlanta, GA

(Repeated at 1:00 pm)

The Southeast has long been a
hotbed of innovative and sometimes lucrative credits and incentives programs. The key programs
in each state are constantly
changing; however, this session
will explore the latest credits and
incentives developments and hot
topics in the Southeastern states,
including: Alabama, Florida, Georgia, Kentucky, Mississippi, North
Carolina, South Carolina, Tennessee, and Virginia.
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Determine how the changes
impact new and existing program compliance requirements

Madison J. Barnett, Esq.

Lora D. Butler

Vice President
State Tax Planning & Development
Discovery Communications
New York, NY

10:30 am - 12:00 Noon

Regional Update - Northeast
(Repeated at 1:00 pm)

This session will focus on an
update of recent developments
for credits and incentives for the
following Northeastern states:
Connecticut, Maryland, Pennsylvania, New York, New Jersey and
Virginia.

•

Review recent large economic
development wins and pursuits

•

Recognize the economic development climate in Northeast
and how it compares to other
regions

Speakers:

Speakers:

Ziya M. Hajiyev, CPA

Mark Scimemi, Esq.

Lee Winter

Tam Vo, CPA

Director
Grant Thornton LLP
Iselin, NJ

Director
Grant Thornton LLP
Houston, TX

10:30 am - 12:00 Noon

10:30 am - 12:00 Noon

(Repeated at 1:00 pm)

(Repeated at 1:00 pm)

Director
Ryan, LLC
Pittsburgh, PA

Director
PricewaterhouseCoopers LLP
Houston, TX

Regional Update - Central

Regional Update - West

This session will provide credits
and incentives updates for, and a
discussion of hot topics in, various
Central region states, possibly
including: Arkansas, Illinois, Iowa,
Kansas, Louisiana, Minnesota,
Missouri, Nebraska, North Dakota,
Oklahoma, South Dakota, Texas,
and Wisconsin.

The Western states have modified
several programs over the last two
years, significantly altering their
menu for business credits and incentives. These programs reward
capital investment, training activities, relocation and expansion,
research & development, purchasing, and growth. This session
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Thursday
will provide credits and incentives
updates for, and a discussion of
hot topics in, various West region
states including: California, Idaho,
Utah, Colorado and New Mexico.
Learning Objectives:

12:00 Noon - 1:00 pm
Lunch Sponsored by:
Entertainment Partners

Regional Update - Southeast

•

Identify one-time refunds on
retroactive programs

Regional Update - Northeast

•

Determine opportunities for
cost reduction on existing and
planned operations

Regional Update -Central

•

Assess future activities in the
West region for training and
investment incentives

(Repeated from 10:30 am)

•

Mitigate audit and recapture
exposure on programs already
in place

•

Rank western credits by applicability to a given business
model or practice
Negotiate market rate of return
on capital outlay from government agencies

Speakers:
Rob Campbell
Tax Manager
ADP
Atlanta, GA

Glenn M. Walsh, Esq., CPA
Managing Director
Andersen Tax LLC
Los Angeles, CA

Melinda Young, CPA
Senior Manager
Deloitte Tax LLP
Houston, TX
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After attending this session, the
participant will be able to:

ancy requirements across Duke’s
national six-state footprint.

•

Learning Objectives:

1:00 - 2:30 pm
Concurrent Breakout Sessions:

After attending this session, the
participant will be able to:

•

Thursday

(Repeated from 10:30 am)
(Repeated from 10:30 am)
(Repeated from 10:30 am)

Regional Update - West

2:45 - 3:45 pm
Concurrent Breakout Sessions:

New Market Tax Credits Part I

Many companies find it challenging
to manage and take advantage of
the ever-changing tax issues and
opportunities available surrounding
federal tax credits incentives in a
timely manner. The mechanics of
a NMTC transaction are complex.
Several parties are involved in the
transaction, allocation needs to
be identified, and credit price and
agreements negotiated, multiple
meetings to be coordinated, and
an eventual unwind of the transaction at the completion of the NMTC
holding period. This session will
help the credits and incentives
practitioner navigate through this
tough terrain with best practices
and strategies with “real world”
applications.
Learning Objectives:

•

Identify a qualified NMTC
project, the needed community
impacts, and key players in a
NMTC transaction
Explain the basic mechanics
of how a NMTC deal is structured, the potential return for
a qualified project and the exit
strategy in year seven

After attending this session, the
participant will be able to:
•

Know how utilities contribute
to the economic development
process

•

Recognize that utility incentives can be significantly different from State to State even
under the same utility

•

Comprehend the utility incentives process, basic requirements, application, and proper
engagement channels

•

Have a more in-depth understanding of the resources
(monetary and otherwise) that
are available for tax professionals as they work with the
C-suite to maximize overall
incentive package values

Speakers:
Myriam Sido Simmons, Esq.
Executive Director
Ernst & Young LLP
Dallas, TX

L'Quentus Thomas

Director, New Markets Tax Credits
Stonehenge Capital Company LLC
Columbus, OH

2:45 - 3:45 pm

Utility Incentives

This session is an overview of economic development resources and
incentives offered by the electric
utility industry, specifically focusing on one of the largest investor-owned utilities in the US, Duke
Energy. The discussion will focus
on how and when to engage utility
representatives so that incentives
and resources are fully maximized
throughout your expansion/growth
continuum. Representatives from
Duke Energy will walk participants
through the utility incentives process, explaining how incentive rate
riders work, how they are applied,
eligibility thresholds and compli-

Speakers:
Jeff Bailey

Director of Pricing and Analysis
Duke Energy
Plainfield, IN

Kristie McKillip

Manager, Business Recruitment
Duke Energy
Indianapolis, IN

2:45 - 3:45 pm

Hiring - Work Opportunity
Tax Credit Update

One of the most widely claimed
federal income tax credits is the
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Thursday

Thursday
IRC §51 Work Opportunity Tax
Credit. It has been around since
1996, yet it has had a long running
history of going on hiatus only to
get renewed retroactively. Someday it may be made permanent
but for now companies have had
to adjust to the ups and downs
of political wrangling and stay
the course. Come learn what the
program may have in store for
your organization and learn ways
to maximize your program if you
already have one. By hearing from
both the perspective of a consulting company and larger employer
who benefits from the program,
you’ll be sure to learn what benefit
it may hold for your organization.
Learning Objectives:
After attending this session, the
participant will be able to:
•

Learn the current state of the
program from a legislative
perspective

•

Apply how the program relates
to AMT and Passive Activities

•

Identify how the various states
are involved in the certification
process and what the implications of their backlog are

•

Discuss in depth the various
methods of screening for
WOTC eligible employees

•
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Identify best practices when it
comes to motivating the organization to capture credits

Speakers:

Examine the mechanics and
benefits of TIF in various
states

Learning Objectives:

•

Discuss the applicability of
TIF for business expansion or
capital investment projects

•

•

Recognize projects which may
qualify for TIF

Recognize how and when to
“stack” the federal NMTC with
state NMTC and other incentives

•

Identify and prevent common
pitfalls when negotiating a TIF
project

•

Examine the compliance
required for the 7 year compliance period for a NMTC
transaction

•

Formulate tactics for negotiation and implementation of TIF

Speakers:

•

Summarize incentives from
a successful US Corporation
case study

Executive Director
Ernst & Young LLP
New York, NY

•

James E. Conant, CPA

Vice President Client Services
ADP
Atlanta, GA

Laura Hill

Lead Senior Tax Analyst Credits & Incentives
Walgreen Co.
Deerfield, IL

2:45 - 3:45 pm

Tax Increment Financing
Session

Governments continue to utilize
Tax Increment Financing (“TIF”) as
a resource to draw in and support
economic development and new
businesses. Although the applicability of TIF is generally considered to involve funding public
improvement projects, many states
utilize TIF to financially subsidize
business expansion or location
projects, helping to retain existing
business that might otherwise find
more attractive options elsewhere.
In this session, our speakers will
discuss the mechanics, benefits
and pitfalls of TIF, specifically
identifying the types of tax that
can be used in TIF; applying TIF
applicability to business decisions;
exploring how communities can
creatively work together to raise
capital; and sharing a real-world
TIF example.
Learning Objectives:
After attending this session, the
participant will be able to:

Speakers:
Mark S. Mitchell

Central Region, Director,
Business Credits & Incentives
McGladrey LLP
Houston, TX

Jordan B. Monsour, Esq.
Partner
Butler Snow LLP
Baton Rouge, LA

4:00 - 5:00 pm
Concurrent Breakout Sessions:

New Market Tax Credits
Part II

(Continued from 2:45 pm)
This session is a continuation on
New Market Tax Credits and will
focus on pairing the federal NMTC
with the state NMTC and other
incentives. Instructors will do an
in-depth discussion on compliance
requirements for NMTC since they
differ from traditional incentives.

After attending this session, the
participant will be able to:

Myriam Sido Simmons, Esq.

L'Quentus Thomas

Director, New Markets Tax Credits
Stonehenge Capital Company LLC
Columbus, OH

4:00 - 5:00 pm

The Role of Business
Incentives in Site Selection

A presentation analyzing the site
selection decision-making process
and the impact business incentives
have on the overall process. Our
speakers will share their knowledge and experience in site selection by providing an overview of
the process, evaluating locations
by utilizing a qualitative and quantitative analysis, and enhancing
the location decision with negotiated credits and incentives.
Learning Objectives:
After attending this session, the
participant will be able to:
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Thursday
•

Determine and plan for site
selection by gaining insight
into the overall process

•

Discuss critical variables
involved in the site selection
process

•

Compare and contrast locations utilizing qualitative and
quantitative analyses

•

Perform a high-level evaluation of locations based on
comparative cost analyses
considering business incentives

Speakers:
H. Robert Boehringer, III
Senior Manager
KPMG LLP
Philadelphia, PA

Bernard Mara

Vice President of Manufacturing Performance Engineered Products
Carpenter Technology
Reading, PA

session, our speakers will discuss
the types of training incentives that
can help offset expenditures for
employee training. The session will
emphasize specific public-private
partnership strategies that can be
pursued by businesses in order to
address major hiring needs and
skill deficiencies. The speakers
will present successful initiatives
for workforce development through
the access of federal, state and
local training resources. Case
studies will be utilized to examine
important compliance and commitment considerations prior to finalizing training incentive agreements
and entering into public-private
partnerships
Learning Objectives:
After attending this session, the
participant will be able to:
•

4:00 - 5:00 pm

Workforce Development and
Training Incentives

Federal, state and local governments in the U.S. and internationally have created grant, tax
credit and cost offset programs
to support private sector training
initiatives. Knowing that these
statutory and discretionary training
programs exist is important; understanding how to access, configure
and shape innovative training solutions is critical. In this interactive
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•

•

•

Identify the types of federal,
state and local training incentives and programs that are
available to assist businesses
with specific hiring and skill
needs
Identify the potential compliance issues and pitfalls
associated with commitments
in training agreements
Know how to initiate and manage public-private partnerships
that include funding support
for a consortium of employers
with common workforce challenges
Implement internal procedures

Thursday & Friday
to help continually maximize
funding support and to assess
new workforce partnership
opportunities
•

Identify existing company-led
workforce initiatives that can
be leveraged and contributed
to training proposals and workforce partnerships

Speakers:

will help participants understand
the challenges they may face and
provide useful tactics that may be
used from scoping through settlement.
Learning Objectives:
After attending this session, the
participant will be able to:
•

Look beyond incentive application criterion to identify
supplemental information that
make an incentive application
stronger

•

Identify the intersection between incentives and politics

•

Evaluate remedy options when
there is resistance from a state
or local agency

Stephen Dodd

Project Executive
IBM Public Partnerships
IBM Corporation
Houston, TX

Jon Gustafson

Director Workforce Partnerships &
Incentives
Lockheed Martin Corporation
Fort Worth, TX

4:00 - 5:00 pm

Case Study:
Tales from the Trenches

In this session, we will discuss
tales from the trenches that will
detail obstacles overcome and
strategies that have been successfully implemented. The speakers
will share their “real world” experiences applying for, negotiating
and defending selected credits and
incentives. Focus will be placed
on the California Competes Credit
and various New Mexico incentive
programs that represent a mix of
negotiated vs. statutory, employment vs. non-employment, and
activity-specific vs. non-activity
specific incentives. The sessions

Speakers:
Eric Anderson, Esq.
Managing Director
Andersen Tax
San Francisco, CA

M. Seth Ginther, Esq.
Partner
Hirschler Fleischer
Richmond, VA

Note: No reception is planned for
Thursday night, so attendees may
make individual plans.

Friday, November 6

7:30 - 8:30 am
Continental Breakfast
(Guests of hotel residing under
IPT’s group rate)

21

Friday
8:30 - 9:30 am

Local Incentives

Historically, companies have put
their focus on incentives at the
state level assuming this would
yield the greatest return on their
investment. Although there can
still be significant value at the state
level, there is an ever increasing
focus on local incentives, and in
many cases, the local incentive
value exceeds that given by the
state. Often, local incentives can
be more flexible and legislative
changes much easier than at the
state level. In this session, we
will focus on identification of local
incentives, strategies to maximize
and implement these benefits and
certain pitfalls that may come up.
We will also discuss a case study
on a particular project.
Learning Objectives:
After attending this session, the
participant will be able to:
•

•
•

•
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Recognize the differences
between state and local incentives
Evaluate the different types of
local incentives
Utilize effective negotiation
tactics for securing local incentives
Assess the obstacles to obtaining local incentives

Speakers:

Friday
•

Evaluate which types of incentives may need a provision and
why

•

Determine the best practices
for identifying and managing
incentive

•

Discuss current income tax
and deferred income tax
consequences associated with
these types of incentives

•

Discuss the processes and approaches to support successful
incentive negotiations

•

Examine procedures for internal management and operational execution of incentives.

•

Address public relations risks
and opportunities associated
with negotiating state and local
incentives

Guy York

Director
Deloitte Tax LLP
Cincinnati, OH

Anita W. Hargett, PMP

Sr. Manager – Tax Credits & Incentives
Wal-Mart Stores, Inc.
Bentonville, AR

9:35 - 10:35 am

Deep Tax Planning - Tax
Accounting

Incentives play an increased role
in a company’s site selection
decision-making process. How do
incentives impact other aspects
of a company’s financial health
once they have been secured?
This session will review income tax
provision (ASC 740 – Accounting
for Income Taxes) and discuss
when a provision may be required
for incentives, including valuation
allowances, income tax obligations
arising from incentives, uncertain
tax positions, and the risks and
opportunities that exist.
Learning Objectives:
After attending this session, the
participant will be able to:
•

•

Explain the purposes of federal
and state income tax provisions
Identify risks and opportunities
associated with these credits
and incentives and how they
impact your financial statements

Speakers:
John P. Bennecke, CPA

Regional Managing Director
True Partners Consulting LLC
Chicago, IL

Ken Groetsema

Senior Director of Finance
ConAgra Foods, Inc.
Omaha, NE

10:45 - 11:45 am

Roundtable Sessions

Businesses with manufacturing,
distribution or retail operations face
unique challenges when seeking
government support for economic
development projects. These industry specific roundtable sessions
will discuss the particular issues,
risks and opportunities faced by
each industry. Each session will
also discuss, from an economic
development perspective, the best
practices for identifying, managing
and realizing the value of incentive
packages.
Learning Objectives:
After attending this session, the
participant will be able to:
•

Identify various incentives
available to manufacturers,
distributors, or retailers

10:45 - 11:45 am

Manufacturing - Including
Potential for Tax Policy
Changes that Affect
Economic Development
Speakers:
Edward G. Kluiters, Esq.

Shareholder
Haynsworth Sinkler Boyd P.A.
Columbia, SC

Dan Laughlin, Esq.
Director
Tax Credit Co.
Los Angeles, CA

10:45 - 11:45 am

Retail - Including Potential
for Tax Policy Changes that
Affect Economic Development

Businesses with manufacturing,
distribution or retail operations face
unique challenges when seeking
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Friday
government support for economic
development projects. These industry specific roundtable sessions
will discuss the particular issues,
risks and opportunities of each
industry and from an economic
development perspective, as well
as best practices for identifying,
managing and realizing the value
of incentive packages.
Learning Objectives:

Jennifer A. Zimmerman, Esq.

Partner
Horwood Marcus & Berk Chartered
Chicago, IL

Distribution - Including
Potential for Tax Policy
Changes that Affect
Economic Development

•

Ben Conwell

Understand best practices
for identifying and managing
incentives and discuss the
processes and approaches to
support successful incentive
negotiations

•

Examine procedures for internal management and operational execution of incentives

•

Address public relations risks
and opportunities associated
with negotiating state and local
incentives

Grant Thornton LLP

10:45 - 11:45 am

Speakers:

•

Chair

Steven A. Carter, CPA

After attending this session, the
participant will be able to:
Identify various incentives
available to manufacturers,
distributors, and retailers

2015 Credits and Incentives Symposium Committee

Senior Managing Director –
National eCom Practice Leader
Cushman and Wakefield, Inc.
Seattle, WA

Jim Condon

Chief Development Officer
Seefried Industrial Properties, Inc.
Atlanta, GA

11:45 am - 12:00 noon
Closing Remarks and
Raffle Drawing

Co-Vice Chair

Co-Vice Chair

SumIt Credits, LLC

The Coca-Cola Company

Jesse D. Broderick, CCIP, CPA

Members
Andrienne Albritton-Mays, CMI

Allea Newbold, CPA

Dan Breen, JD, CPA, LLM

Jacqueline C. Orea, CMI

Amanda P. Brown, CPA

Jaime S. Reichardt, Esq.

Robert Chase

John B. Skowronski

Julieann B. Dow

Scott D. Tarney

Sherri B. Fetzner, CCIP

Mitchell Trager, Esq.

McGladrey LLP
JLL

Turner Broadcasting System, Inc.
KPMG LLP

Tim Washburn

Tax Manager, Credits and Incentives
Walgreen Company
Deerfield, IL
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Crowe Horwath LLP

Ernst & Young LLP

Lee Higgins

Netanel Israel

Cozen O'Connor

Holly MacLean Whitaker, CPA

Amazon.com

Bradford C. Dunn

Andersen Tax

Georgia-Pacific LLC

Michael Grella

Tax Incentives Finance, LLC

Ryan, LLC

ADP

Lockheed Martin Corporation

Speakers:
AVP Property Tax Director
The TJX Companies, Inc.
Framingham, MA

Jennifer Thompson, CPA

Neal P. Wieschhaus, CMI, CPA
Duff & Phelps LLC

Warren D. Wood, MBA

Deloitte Tax LLP

Natalie Matwijiszyn, CPA

E. I. Du Pont de Nemours & Company

True Partners Consulting LLC

Overall Chair, Credits and Incentives Education
Marcus Panasewicz
Deloitte Tax LLP
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State Exhibitors as of September 24, 2015

New Mexico Partnership

Texas Economic
Development Corporation

New York State Urban
Development Corporation

Economic Development
Corporation of Utah

Economic Partnership of
North Carolina

Virginia Economic
Development Partnership

Oklahoma
Department of Commerce

Virgin Islands
of the United States
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2015 Credits & Incentives Symposium
General Sponsors as of September 24, 2015

DuCharme, McMillen & Associates, Inc.
Ernst & Young LLP
Grant Thornton LLP

2015 Credits & Incentives Symposium
Event Sponsors as of September 24, 2015
Tuesday Night
Reception Sponsor
Wednesday
Breakfast Sponsor

Marvin F. Poer and Company
McGladrey LLP

Wednesday
Luncheon Sponsor

Reed Smith LLP
Ryan

Thursday
Breakfast Sponsor

Ryan Law Firm, LLP
SumIt Credits, LLC

Thursday
Luncheon Sponsor
Friday
Breakfast Sponsor

Resources were made available to the Institute for the Symposium
through the Institute’s Educational Sponsorship Program. Contributions
were made by the individuals and/or companies listed above to defray
costs associated with keynote and professional speakers. The Institute
sincerely appreciates the contributions made to the Symposium by the
sponsorship participants. For information on how to participate in the Educational Sponsorship Program, visit IPT’s website, www.ipt.org.
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Charging Station
and
Mobile App Sponsor

Internet Service Sponsor
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Registration Information
Any IPT member or employee of
a company/firm with member(s) in
the Institute may register for the
Symposium. The registration fee
provides for the usual Symposium
expenses and also includes two
luncheons, two receptions, and
refreshment breaks, and Symposium materials. All spouses/social
guests are charged additional
fees. Admission to all social functions and sessions is by display of
badge (tickets when applicable).

Register by
October 2

Save
$50

The early registration fee for IPT
members is $595 before October 2, 2015 and $645 after
October 2, 2015. Registrants thus
save $50 if payment is received
prior to October 2, 2015. Individuals who are not members of IPT,
but whose company or firm has
members in IPT, may attend the
Symposium for an additional $250
charge. In this case, the total Symposium fee for nonmembers is
$845 before October 2, 2015 and
$895 after October 2, 2015. Provided your company already has a
member in IPT, you may join as an
Associate Member. You would pay
$275 for one year's membership
in IPT and $595 for attending
the Symposium for a total of
$870 before October 2, 2015 and
$920 after October 2, 2015. Dues

are nonrefundable even if registration is canceled. See registration
form. Members may also register
for the Symposium online at IPT’s
website www.ipt.org. Please follow
the instructions on the sign-in
page.

The following credit cards may be
used: American Express, VISA
and MasterCard. In order for credit
cards to be processed, it is important that the information requested
on the registration form be filled
out completely.

This program is designed for IPT
Members and individuals who are
eligible to join IPT. Individuals who
represent government agencies
are not eligible for IPT membership.

Make checks payable to:
Institute for Professionals in Taxation

Faxed registrations are subject to
the payment due date and cancellation fees. There is a cancellation
charge of $100. Any faxed registration that is not canceled in writing prior to the October 23, 2015,
cut-off date is subject to the entire
symposium fee. All requests for
refunds must be in writing. No
refunds for cancellations will be
given after October 23, 2015 (5:00
p.m. EST). All registrations are to
be handled in ADVANCE through
the IPT office. If a person registers
on site, there will be an additional
charge of $50. For more information regarding administrative
policies such as complaint and
refund, please contact our office at
404-240-2300.
There is a substitution charge of
$40 on or before October 2, 2015;
a $50 charge after that date (a
substitute must be someone from
your company).
A confirmation of acceptance will
be sent.
All fees must be in U.S. funds.

Mail Payment to:
Institute for Professionals in Taxation
1200 Abernathy Road, N.E.,
Building 600, Suite L-2,
Atlanta, GA 30328
Phone: 404-240-2300
Fax: 404-240-2315

Hotel Information and
Reservations:
The Credits and Incentives Symposium is being held at the JW
Marriott Austin, 110 E. Second
St., Austin, TX 78701, phone:
512.474.4777. There are separate
costs for the hotel. Click here for
online hotel reservations or call
1-888-236-2427 (central reservations) to request a room in the IPT
room-block. Mention that you are
attending an IPT Symposium in
all contact with the hotel in order
to receive the group rate of $209.
Room reservations and special
requests should be made directly
with the hotel as soon as possible. Reservations requested
after the room block is filled or
beyond the cut-off date of Oc-

tober 1, 2015, whichever comes
first, are subject to availability.
Rooms may still be available after
the room block fills or beyond the
cut-off date, but not necessarily
at the group rate. All reservations
must be accompanied by a firstnight room deposit or guaranteed
with a major credit card.

Ground Transportation:
The Austin-Bergstrom International Airport (AUS) is 10.6 miles
from the hotel. The hotel does not
provide shuttle service. Transportation available through SuperShuttle is $16 (one way); reservation required. Estimated taxi fare is
$30 one way.

Symposium Materials:
Approximately a week prior to the
program, materials will be available online for access by program
attendees. Click the sign-in button
on the upper right-hand corner
of the home page and login with
your User name (Member/User ID
#) and password; it will take you
back to the home page. Click on
your name. In the top right-hand
corner of the home page, then
click the “My Participation” tab
where on the following page you
will see meetings for which you
are currently registered. Find the
2015 Credits and Incentives Program and go to the Click Here link
on the right under Program Info to
view and print available papers.

Continuing Education
Credits:
Approximately 20 CPE credits
(including 1 IPT ethics credit hour)
are available for full attendance
Wednesday through Friday. Each
attendee will be able to obtain a
copy of his or her scanned attendance (Certificate of Attendance)
through the IPT website on the
“My Participation” tab approximately two weeks after the end of
the program.
IPT must verify individual attendance at sessions in order to
grant continuing education credits.
Each attendee’s name badge has
a unique barcode that identifies
that individual. All current CMIs
and CCIPs registered for the
Symposium will have a special
color-coded badge to signify the
CMI or the CCIP designation. In
order to obtain CE credit, each
individual must scan his or her
bar-coded badge during the first
15 minutes of each session. No
credit for the session will be given
to un-scanned attendees.
CMIs and CCIPs will receive hourfor-hour continuing education credits, up to a maximum of 30 hours,
for actual session attendance.
A lost name badge should be
reported immediately, or at the
break, to the registration desk in
order to obtain a replacement.
• Recommended Field of Study:
Taxation & Regulatory Ethics
• Prerequisites: 3 years of professional experience recommended
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• Program Level: Advanced except where noted as beginner
• Instructional Method: Group Live
• Advance Preparation Required:
None
The Institute for Professionals in
Taxation® is registered with the
National Association of State
Boards of Accountancy (NASBA)
as a sponsor of continuing professional education on the National
Registry of CPE Sponsors. State
boards of accountancy have final
authority on the acceptance of
individual courses for CPE credit.
Complaints regarding registered
sponsors may be submitted to the
National Registry of CPE Sponsors, through its website: www.
learningmarket.org. In accordance
with the standards of the National
Registry of CPE Sponsors, CPE
credits are granted based on a
50-minute hour.
IPT also files a Continuing Legal
Education (CLE) application with
the state in which the program is
held. Any fee imposed by an individual state based on an individual’s credit hours is the responsibility of the individual.
Dress: For the Symposium, business casual dress is appropriate
throughout the daytime sessions.

Registration and attendance at, or
participation in, IPT meetings or
other activities constitutes agreement by the registrant/speaker/
attendee to IPT’s use and distribution of the registrant’s, speaker’s,
or attendee’s image or voice in

photographs, videotapes, electronic reproductions, and tapes of
such events and activities.
Tape recording of sessions is not
permitted.

Institute Policies:
The Institute has a long-standing policy which prohibits any planned
hospitality suites or entertaining by individual members for business
solicitation purposes. All social events are scheduled by the Institute,
and each member’s participation in these activities is most appreciated. Members attending the Symposium should make every effort
to attend each social and business function, thereby supporting the
organization. The Institute has a policy prohibiting non-IPT literature
and distribution of gifts (except in the event sponsorship locations)
and the solicitation of business during the Symposium. Use of IPT
registration lists (any school, symposium, seminar or conference
registration list, or the Membership Directory) for business solicitation
is also prohibited.
The Institute is an organization that promotes professional certification, education, ethical practices, and discussion of issues of mutual
concern with other tax professionals. IPT does, however, prohibit the
solicitation of business at Institute functions. Because this is difficult
to define, it is requested that, if you feel that you are being solicited,
you please advise the person soliciting you that his or her solicitation is unwanted. If the behavior persists, please notify the IPT staff
immediately so the matter can be directly addressed.
We expect that all attendees will comply fully with these official policy
positions of the IPT Board of Governors.

Consent to Use of Photographic
Images: Photos will be taken at
this event and may be published
in IPT publications, multimedia
presentations, website, LinkedIn
and Facebook pages, and other
IPT related social media sites.
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2015 – 2016 Board of Governors
OFFICERS
President
Margaret C. Wilson, CMI, Esq.
Wilson Agosto LLP
First Vice President
Chris G. Muntifering, CMI
MPT Consulting
Second Vice President
Kellianne M. Nagy, CMI, CAE
Sunbelt Rentals, Inc.
Immediate Past President
Arthur E. Bennett, CMI
Property Tax Assistance Co., Inc.

BOARD OF GOVERNORS
Carolyn L. Carpenter, CMI, CPA
JMC Express, Inc.

David H. LeVan, CMI
Advantax Group, LLC

Leslie S. Fisher, CMI
E. I. Du Pont de Nemours
& Company

Kenneth R. Marsh, CMI
TransCanada Pipelines Limited

Garfield A. Grant, CMI, CPA
DuCharme, McMillen
& Associates, Inc.
Rick L. Johnson, CMI
Belk Stores Services, Inc.

Carolyn M. Shantz, CMI, CPA
Superior Energy Services
Tommy L. Twomey, II, CMI
Tesoro Companies, Inc.
Allan J. Wells, CMI
ABB Inc.

CORPORATE COUNSEL
Lee A. Zoeller, CMI, Esq.
Reed Smith LLP
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